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How to find romance in the ether 
and other means of seeking 

a soulmate 
BY IRIS WINSTON 

 
     How can I meet thee? Let me count the ways. 
 
 
 
 
 
 
 
 

 
 

 
 

 
 
 
 

 
 

 

I may see thee by chance, at church, at tea. Or may 
I reach out to try and find thee? 

With help from matchmakers to set a date 
Compute the means to face my true soulmate. 

Check the Internet or dine with a group 
Even spin around a speed-dating loop. 

 I can reach out to feel the match that’s right, 
And love thee always with aflame so bright. 

(WITH APOLOGIES TO ELIZABETH BARRETT BROWNING, 1806-1861) 

Parodies of love poems aside, 
the story of how the 19th-century 
English poets Elizabeth Barrett and 
Robert Browning met is the stuff 
of which romance novels are made. 
She had praised his work in a 
collection of poems published in 
1844. He wrote to thank her. After 
corresponding for a few months, 
hey met and soon realized that they 
were in love and wanted to wed. 
But Barrett’s extremely possessive 
father refused to allow his daughter 
to leave his side. In 1846, the 
lovers finally escaped to marry 
secretly and run away to Italy, the 
country that was to be their home 
for most of the rest of the 15 years 
that she lived. 
Like the Brownings’ story, the 
starting point of a number of 
contemporary romances is 
correspondence.   Today rather 
than paper and quill pens, the 
medium of choice is a computer, 
and the correspondents chat via e-
mail, but the principle of learning 
more about the other person before 
the first meeting is the same. 

Despite the positive profile 
given to computer dating by such 
movies as the charming Must Love 
Dogs, not everyone is comfortable 
with seeking romance through the 
Internet. Many still prefer 
traditional introductions through 
relatives and friends and, failing 
that route, are more at ease with a 
personal introduction service than 
with cyberspace. 

This is the market that the 
Carleton Place-based Misty River 
Introductions addresses. “Our 
clients are serious-minded people 
who don’t like to date,” says 
company founder and CEO Linda 
Miller. “They are too busy to go on 
the Internet to find out who’s 
truthful and who’s not. They come 
to me, and I do the legwork.” 

Part of the Misty River service, 
she explains, is careful screening. 
She arranges to meet every 
potential client. “I don’t take on 
everyone I meet,” points out 
Miller. “The people that I take are 
very matchable.” 
 
 

The aim, she emphasizes, is to pro-
vide opportunity. “We can’t 
promise that someone will meet 
the love of their life. There still has 
to be chemistry. You can never 
take that element out of dating. But 
we can guarantee that our clients 
will meet 12 good prospects. Then 
it’s up to the individuals.” 

 
 


