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WEEKEND
TOO TIRED OR BUSY
for the dating game and jaded
by Internet disappointments,

Make me a match
SUSAN SEMENAK

more and more singles are

THE GAZETTE

going the old-fashioned route
to find their soulmates

T

hey’ve done the bar scene,
the Internet thing, tried
speed-dating and singles
club. By the time they come to her,
Linda Miller says most of her
clients are downright exhausted by
the race to find a mate. It’s the post
modern phenomenon known as
“dating fatigue”.

In the digital age of love with
more than 1,000 websites devoted
to online dating, Miller does
things the old fashioned way.
She’s a matchmaker who
personally meets and interviews
every one of the 10,000 single
people from Ottawa, Toronto and
Montreal on her client list.

For a fee starting at 1,000,
Miller does the dirty work of
dating.
She
demands
a
photograph
and
official
identification,
subjects
each
prospective client to a one-hour
face-to-face
interview
and
routinely turns away “unsuitable’
contenders.
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“You have to be presentable”,
says Miller, a divorced mother of
two teenagers who has just begun
seeing someone she met through her
sister.
Each applicant fills out a 44-point
questionnaire that asks, among other
things: Do you own your own
home? Do you have a criminal
record of any kind? What music do
you listen to? Any pet allergies?
Then she begins her search,
combing her files for compatible
physical appearance, interests, age,
family commitments and life
circumstances. She gives the women
the man’s phone number and the
two then decide whether they want
to proceed with a meeting.
Miller made her first match when
she was 12 years old, and she set up
numerous friends before turning her
knack into a business. Her track
record: On average, clients find a
match within three face-to-face
meetings, even though they are
entitled to up to 12 meetings. Miller
says 70 per cent of her clients have
gone on to marry or move in with
the partners she found. (She keeps
track, she says, by updating her files
with phone calls around Valentine’s
Day every year).
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Linda Miller is picky about who she’ll accept as a client: no one on the rebound, no one without a job or
car, and only those looking for a long-term commitment.
One of her “star” clients is Wally Speckert of
Ottawa, a 45-year-old Bank of Canada financial
analyst and father of two teenagers who has
been divorced for three years. Speckert did
some Internet dating and found it a good way to
get back into form after more than a decade
away from the dating scene. But he wasn’t

even close to finding a soulmate. He signed up
with Miller last September and submitted his
preferences: a woman who is communicative and
honest; someone who is physically fit; and
someone who would appreciate his sense of
humour - all attributes he found lacking in his exwife. Within two weeks, Miller had filled his

H SECTION THE GAZETTE MONTREAL SATURDAY
a personal trainer and fellow parent of teenagers
who lives 10 minutes away from him. She also
shares Speckert’s passion for travel, music and
dance.
Six months later, the two are still together,
taking dance lessons and planning summer
vacations.
“This wasn’t about being lonely, looking for
love. Hiring a matchmaker was a logical decision meant to improve my odds of finding a
good match in the shortest time possible,” he explained in a telephone interview
For centuries, arranged marriages were the
norm in many parts of the world, and in the
Middle East, Africa and Southeast Asia they still
are.
Miller says most of her clients are just too busy
– or disinclined – to do the job themselves.
“My clients have jobs, children, elderly
parents to take care of. Or they get transferred
from other cities and find themselves without a
social network.” Says Miller, whose firm, Misty
River Introductions, is based just outside of
Ottawa.
“So they can count on me and my 12 years of
expertise.
She has some pretty strict criteria: She will
only take on people looking for long-term love.
She won’t accept anyone fresh out of a failed
relationship; no one without a job or a car
(unless they live downtown); no one looking for
a mate more than 10 years younger. She matches
people as young as 27, but most of her clients
are 40 years or older.
The online personals market is now the biggest
category of paid content online, according to
Wired Magazine. One in five singles look for
love on the Web.

But there are signs its mystique is fading. The
web-tracking form Media Metrix reported last
August that for the first time in nearly five years,
growth in the U.S. online dating industry had
slowed, from a record 77 per cent annual
growth in 2003 to 9 percent in 2005.
“We go through hell on earth to meet
someone, elicit their details, spend ages and ages
chatting, emailing, message writing, phoning,”
wrote Ian McNeice on www.topdatingtips.com.
“And then we go dating again. And it comes to
nothing. Being single is hard work and it wears
us out.”
In Montreal, organizations like Network-ing
for Singles and Word of Mouth Dating, which
organize social events for singles, are reporting
increased business.
Rosalie Fagen, founder of Word of Mouth
dating, throws singles parties downtown and
on the West Island twice a month that have
drawn 200 peopie and more in recent months.
Fagen says singles are getting lonely, and
disillusioned, in front of the computer screen.
“Every month, we get 100 new people to our
events. They are single mothers, working parents, people of all ages who want to meet faceto-face to see what they are getting,” Fagen said.
Matchmaker Miller agrees. She says Internet
dating has bred an attitude of “disposability”
toward relationships.
“There are people on these sites who are out
there dating five people at once, always looking
to get something better — serial daters we call
them,” said Miller. “For many people, Internet
dating is an exercise in frustration and
rejection.”
Many others come to her turned off by the level
of deception in the online ads, she said.
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Stories abound of Internet daters who post
pictures of themselves from 15 years ago; who
“forget” to mention they have children; or who
brazenly lie about their weight, their height or
how much hair they have on their head.
Miller says she has matched plenty of people
who are bald, overweight or short. But she
always puts that information out there, up front.
The most important ingredients to a good
match, she says have nothing to do with physical
appearance or even shared interests.
Of course, she wouldn’t dream of matching an
avid athlete with a couch potato. But Miller says
she has found that common socio-economic
status, cultural or religious affiliation and life
stage are important.
“Someone with teenagers is best matched with
another parent of teenage children,” she explained.
Likewise with retirees, people who really want
to have children and those with strong religious
convictions.
She says she has the easiest time finding
matches for clients who are open-minded and
don’t come with a shopping list of requirements
for a prospective mate.
“You can’t turn up with a laundry list of what
you want and expect me to create someone out
of a mold,” she says. “You have to leave room
for that thing called chemistry
“Sometimes you just don’t know what love
will look like when it comes through the door.”
Misty River Introductions
www.msityriverintros.com

